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TV Viewer Growth in the US, by Age, 2019-2022
% change

2019 2020 2021 2022
011 -1.5% 2.0% -4.1% -1.4%
12-17 -2.2% 2.0% -4.9% -1.5%
18-24 -4.0% 2.8% -4.9% -1.9%
25-34 -3.2% 4.3% -3.1% -1.6%
35-44 -3.8% 3.1% -4.2% -1.9%
45-54 -4.4% 2.0% -5.6% -2.9%
55-64 -2.2% 1.8% -3.8% -3.3%
65+ 0.6% 4.9% -0.2% 1.0%
Total -2.4% 3.0% -3.5% -1.5%

Note: individuals who watch live or recorded video on a television set at
least once per month; includes DVR and other prerecorded video such as
video downloaded from the internet but saved locally, excludes digital
Source: eMarketer, April 2020
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Analyst Take: US TV Ad Spending, H1 2019 & H1 2020
billions and % change vs. the prior-year period
$33.86

H1 2019 H1 2020 H1 2020
(moderate) (severe)

Note: includes broadcast TV (network, syndication and spot) and cable TV;
excludes digital

Source: eMarketer, April 2020
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KEY STAT: US TV ad spending will decline between
22.3% and 29.3% in H1 2020, according to our April
2020 forecasts.
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