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o Z(Apple)o] s <Apple’s 2021 ESG Report>
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At Apple, we are optimistic about technology’s awesome potential for good.

But we know that it won’t happen on its own. Every day, we work to infuse

the products and services we make with decency and humanity. And we

strive to build the best products on earth while leaving the world better

than we found it.
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1. https://s2.q4cdn.com/470004039/files/doc_downloads/2021/08/2021_Apple_ESG_Report.pdf
2. https://sustainability.aboutamazon.com/pdfBuilderDownload?name=amazon-sustainability-2020-report
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intensity and material use

We strive to build sustainability into everything we do
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Google technologies, platforms,
products, and services

Accelerate carbon-free Empower with Benefit people
and circular technology and places
Decouple business growth Tackle major sustainability problems Share benefits with the

from the growth of carbon and drive net-positive impact using communities of our facilities,

users, partners, and suppliers
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3. https://www.gstatic.com/gumdrop/sustainability/alphabet-2021-sustainability-bond-impact-report.pdf
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Material Tople

Qur Working Definition

Location in the Report

Climate Resilience

Energy & GHG
Emissions

Water Management

Operational Waste

Circular Economy
& Product
Stewardship

Human Rights
& Labor

Societal Impact of
Products & Services

FESH=ESG YA

Adapting to and addressing challenges and
risks caused by climate change and any relevant
disruptions to supply, operations, and users.

Ensuring efficient use of energy and transitioning
to renewable energy sources in order to reduce
GHG emissions across Facebook (data centers,
facilities, employee travel).

Minimizing or optimizing the overall water
consumption and quality impacts across
operations, including within headquarters and
data centers.

Minimizing or eliminating the waste produced
across canstruction and operations, including
within headquarters, offices, and data centers.

Managing the environmental and GHG impacts of
manufactured products (including data centers)
across their life cycles, including hazardous
materials and e-waste.

Respecting and protecting human and labor rights
throughout our operations and supply chain.

Using Facebook’s platform, products, and services
to promote and enable a more equitable, safe,

and healthy society. Empowering action on key
sustainability issues and mitigating negative
impacts through core products and services.

Climate

Workplace

Responsible Supply Chain

Product Innovation
Collaboration
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4. https://sustainability.fb.com/wp-content/uploads/2021/06/2020_FB_Sustainability-Report-3.pdf
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