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1. www.statista.com/outlook/amo/media/tv-video/ott-video/worldwide#global-comparison
2. www.pwc.com/gx/en/entertainment-media/outlook-2021/perspectives-2021-2025.pdf
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US OTT video Subscription Revenue Share,
by Company, 2019-2022
% of total OTT subscription revenues
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]_,_-He[E}"}"I Read Next: China Orders Entertainment and Tech Firms to Stay in Their Lane

HOME > DIGITAL > NEWS Jan 20, 2022 3:28pm PT

‘Squid Game’ Will Get a Second Season,
Netflix Confirms

By Todd Spangler V¥V

Noh Juhan/Netflix

It’s officially a green light: “Squid Game,” Netflix's breakout hit of 2021, will
be getting a Season 2, co-CEOQ and chief content officer Ted Sarandos
affirmed.
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Generation Z may not be "video first”
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Respondents asross generations ranked their favorite entertainment activity

M Generation Z M Millennials

26%

14%

Play video games Listen to music
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M Generation X

13% .
2 1% 10, 1%

Browse the internet

M Boomers

39%

12%

%

5%

2%

Watch TV shows or
movies at home

Engage on social
platforms

6. www2.deloitte.com/content/dam/insights/articles/7157_Digital-media-trends-15-ed/DI_Digital_media-trends-15ed.pdf

2022.02 43



