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Nearly All Gen Zers Watch Digital Video, but Social
Media Remains Close Behind

% of US Gen Z population, by digital activity,
2024-2027
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[ Digital video viewers [l] Social network users || Digital buyers*
[ Podcastlisteners [l Virtual reality users

Note: internet users born between 1997 and 2012 who watch streaming or
downloaded video content (Feb 2024 forecast), use a social network (May 2024
forecast), listen to a podcast via digital stream or direct download (Aug 2023 forecast),
or experience virtual reality content (May 2024 forecast) via any device at least once
per month; *ages 14+; internet users born between 1997 and 2012 who have made at
least one purchase via any digital channel during the calendar year, including
desktop/laptop, mobile, and tablet purchases (Feb 2024 forecast)

Source: EMARKETER Forecast, May 2024
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Connected TV Users, by Device

Smart TV
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Note: digital advertising that appears on connected TV (CTV) devices; includes display ads that appear on home screens and
in-stream video ads that appear on CTVs from platforms like Hulu, Roku, and YouTube; excludes network-seld inventory from
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to shop
like Emily

@ Shop with Google
EMILY IN PARIS

a2l 5, HIZalA <o U] ol mt2|>9t 12 THEL{A 21 / X : Hollywood Reporter(2024. 8. 15).
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- AWS. Shoppable Video on AWS with Amazon Anywhere. For Media and Entertainment NAB Show 2024 Demo Showcase.
- Emarketer(2024. 6. 7). Gen Z Technology and Media Preferences 2024: Smartphones and Digital Video Content Remain Indispensable.

- Emarketer(2024. 8). CTV Advertising in the Age of Experience.

- Emarketer(2024. 8. 29). CTV tools helping marketers create, target, and drive conversions.

- Emarketer(2024. 9. 5). Guide to connected TV: Content, measurement, and advertising.

- HollywoodReporter(2024. 8. 15). Google to Become Title Sponsor of Netflix's ‘Emily In Paris’ in Shopping-Centric Partnership (Exclusive).
- Wurl(2024. 7. 3). Using emotion targeting, PMG drove incremental restaurant visits and sales for their client.
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